PRUFMAGAZIN - CASE STUDY - AMAZON GERMANY - HAND MIXERS & BEATERS

From Ad-Burn to
Sustainable Growth

One certification. One turning point.
Measurable results within 90 days.

How an Amazon seller reduced ad spend by 78% and increased organic visibility by 250% — without rebuilding

their listing. The missing ingredient was never more traffic. It was trust.
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01 — STARTING POINT 02 — THE CHALLENGE

By-the-book Launch — The White-Label

Without Results Dilemma

In June 2023, our client launched a white-label hand mixer on Without brand recognition, every purchase requires a leap of faith.
Amazon Germany. Professionally executed across every The classic vicious cycle: no reviews, no organic ranking, no traffic,
dimension. Six months later, the numbers told a different story. no reviews — all while ad spend accumulates without return.

- Professional photography: clean shots, lifestyle & infographics )
More ad spend was not the answer. The question was:

- Keyword-optimized title and bullet points to Amazon standards Why would an unknown buyer trust an unknown

product?

- A+ Content with brand storytelling and differentiation

] ) — PRUFMAGAZIN - PRE-CERTIFICATION ANALYSIS
- Sponsored Products & Sponsored Brands campaigns active

METRIC STATUS — DECEMBER 2023

Listing Position Page 4, subcategory A third-party test seal fundamentally changes the conversion
dynamic. It is the difference between "l have to trust them"

STRATEGIC PREMISE

Reviews <10 .
and "Someone | trust already vouched for this." Not a
Conversion Rate Below average marketing trick — a structural shift.
ACoS Unprofitable & rising
. . e 03 — FROM FEATURES TO BENEFITS
Organic Traffic Minimal
MEASURABLE
Trust Signals None FPEATERE MECH2NISW BENEFIT
Test seal in Visual trust sianal Conversion 1 -
KEY METRICS — BEFORE VS. AFTER CERTIFICATION listing ISual trust signa Returns |
100% — Baseline Organic traffic via
Before SEO report 9 Visibility +250%
Ad Spend Google
Backlink to Authority for Amazon . .
) Organic ranking 1
Organic +250% product & Google
Visibility °
Known brand
Trust transfer Ad spend -78%
A CORE FINDING vouches
The problem was not flawed execution — it was the absence .
. Internal test T Returns | - reviews
of an external trust signal that moves unknown buyers toward report Product optimization )

a purchase decision.
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From Ad-Burn to Sustainable Growth — Solution & Results

DEVELOPMENT OVER TIME — FROM LAUNCH TO PROFITABLE GROWTH
MAR 2024
JUN 2023 DEC 2023 Stabilization
Product Launch 6-Month Review Ad spend drops - ranking

PPC active - optimized listing Pg. 4 - <10 reviews - no trust rises

LAUNCH STAGNATION GROWTH

® ® ® : O, ®
SEP 2023 NOV 2025

Ad-Burn Peak

Max spend - no growth

Current Status

Seal - SEO report - backlink +250% visibility - —=78% ad

CRITICAL TURNING POINT spend
PROFITABLE

04 — THE SOLUTION

Prifmagazin Certification

In January 2024, the product was submitted for independent
testing. Result: »VERY GOOD«. Six deliverables activated

simultaneously — each triggering a different growth lever.

5 W 2

Test Certificate Seal »VERY
Official, digital & GOOD«
print-ready. QA Listing, gallery, A+ &
documentation. all materials.

06 — RESULTS

The Sustainable
Growth Loop

Not a short-term boost. A self-reinforcing cycle where each step
powers the next — running independently even without further ad
investment.

STEP 1 STEP 2 STEP 3 STEP 4
SEO Test Report

~1,800 words O /\7' A @ W

indexed + backlink.
Trust Conversion Ranking Org. I Ad

Traffic Spend
@ v PROFITABLE GROWTH

in ®

Category
Placement

Portal: 15,000+

Internal Report

Detailed QM &
product analysis.

Trust Transfer

Known brand as
credibility anchor.

Revenue grows without increasing ad dependency. Higher
conversion signals relevance to the Amazon algorithm.
Organic ranking rises. PPC dependency falls — permanently.

monthly visitors.
07 — ANALYSIS
Why This Works

Amazon listings don't compete on price and keywords alone. For

05 — APPLICABILITY

Who Can Replicate This?

v High ad spend without proportional revenue growth white-label products, trust is the decisive differentiator. The test

L ) seal works simultaneously on two levels: removing the purchase
v Category with interchangeable competitors ] i ] )
barrier for buyers, and signaling conversion strength to the

v Private label brand being built or strengthened algorithm.

v Brand trust needs to be verifiable and scalable
KEY INSIGHT

The certification doesn't just improve metrics — it changes

the fundamental economics of the listing. Every organic
conversion that replaces a paid click compounds into a

DATA NOTE
All figures are based on real client data. Absolute values

anonymized. Relative trends documented and verifiable. ) . .
structurally more profitable business over time.

READY FOR YOUR TURNING POINT?

Product Certification for Sellers.
Build trust. Reduce returns. Increase conversion.

Incl. test seal, SEO test report (~1,800 words) and backlink on pruefmagazin.de

330 €
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